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1. SharePoint Engineering Centre 

 A perfect blend of Technology and Expertise 

We understand the Enterprise workplace and build best of class solutions that increase business 

Work Collaboration, employee productivity, B2B services, and eServices, elevate brands and create 

multi-tiered Operations services opportunities.  

Our expertise is the blend of both creative and technical skills that when combined deliver 

truly extraordinary digital. experiences with the perfect balance of form and factor.  

We are an award winning four time SharePoint Gold partner and regularly singled out for 

incorporating cutting-edge design and Technical excellence into all of our customer engagements. 

   

 Building strategic relationships 

At Infotouch we strive to set clear expectations and coordinating with our clients to deliver the best 

Productivity Solutions. Every project is crafted through a results focused strategy, ensuring a distinct 

advantage that ensures each project is positioned as a clear operations benchmark within the client’s 

organization.  

The Infotouch Clients can expect to be supported by team of technical managers, professional project 

management, years of industry experience, detailed project reporting and timely communications – all 

in a well-defined professional effort to ensure every project exceeds client expectations. As our clients, 

you'll benefit from our years of experience in deploying critical solutions that will enhance your IT 

initiatives, improve collaboration, and motivate you to atomize more.  

 Our People – Our Intellectual Assets  

Infotouch is a People’s Organization. We recognize that our people are our greatest assets and believe 

that as a team we have the perfect blend of user experience and technical skills that enable us to 

deliver extraordinary digital experiences. Everyone at Infotouch is an individual valued for their skills, 

capabilities and experience but we all have four things in common - a passion for; technology, 

innovation, creativity and customer service.  



2. What is SharePoint? 

Microsoft SharePoint is a Web application platform developed by Microsoft. First launched 
in 2001, SharePoint has historically been associated with intranet content management and 
document management, but recent versions have significantly broader capabilities. 

SharePoint comprises a multipurpose set of Web technologies backed by a common 
technical infrastructure. By default, SharePoint has a Microsoft Office-like interface, and it is 
closely integrated with the Office suite. The web tools are designed to be usable by non-
technical users. SharePoint can be used to provide intranet portals, document & file 
management, collaboration, social networks, extranets, websites, enterprise search, and 
business intelligence. It also has system integration, process integration, and workflow 
automation capabilities. 

Enterprise application software (e.g. ERP or CRM packages) often provide some SharePoint 
integration capability, and SharePoint also incorporates a complete development stack 
based on web technologies and standards-based APIs. As an application platform, 
SharePoint provides central management, governance, and security controls for 
implementation of these requirements. The SharePoint platform integrates directly into IIS 
- enabling bulk management, scaling, and provisioning of servers, as is often required by 
large organizations or cloud hosting providers. 

In 2008, the Gartner Group put SharePoint in the "leaders" quadrant in three of its Magic 
Quadrants (for search, portals, and enterprise content management). SharePoint is used by 
78% of Fortune 500 companies. Between 2006 to 2011, Microsoft sold over 36.5 million user 
licenses. 

Microsoft has two versions of SharePoint available at no cost, but it sells premium editions 
with additional functionality, and provides a cloud service edition as part of their Office 365 
platform (previously BPOS). The product is also sold through a cloud model by many third-
party vendor. 



 The SharePoint wheel 

Microsoft's SharePoint 2013/2016 marketing refers to the "SharePoint Wheel" to describe what 
SharePoint's tools can facilitate inside organizations. The wheel refers to seven outcome. 

 Sites: A site is a contextual work environment. Once SharePoint is configured, these sites can be 
created without any requirement for specialized knowledge. A context for a site may be 
organization-wide, or it may be specific to an individual team or group. 

 Communities: A community is a place where communication and understanding happens. 
Communities can occur around any context, and will typically develop around either shared 
knowledge, or shared activities (such as collaboration). 

 Content: SharePoint provides management of documents and work items that need to be 
stored, found, and collaborated on, updated, managed, documented, archived, traced or 
restored - in accordance with relevant compliance or governance policies. 

 Search: Look for relevant communities, content, people, or sites: search is based on keywords, 
refinement, and content analysis. 

 Insights: Information from any part of the organization can be surfaced inside useful contexts, 
providing information that can improve effectiveness. 

 Composites: SharePoint enables no-code integration of data, documents and processes to 
provide composite applications ("mash-ups" based on internal data). 

 Mobile Compatibility: Yes the mobile market and tablets are becoming more and more 
ingrained in our daily lives. This also means these devices are gaining popularity in the 
commercial world. SharePoint is having mobile features, including a true responsive interface, 
scaled down page views, and a UI that will be further redesigned for a touch interface! 

  



 

3. SharePoint Solutions from Infotouch 

 World class business solutions built on Microsoft technology 

 

Infotouch’s SharePoint solutions are delivered as part of a defined end to end project process and 

are based on years of experience working with the SharePoint platform and understanding how 

it can make an impact in the business world. 

We understand that business is about people, not technology, and that successful working 

relationships are based on mutual trust, respect and honesty. We can either take full responsibility 

for your project or work collaboratively, side-by-side with your team or partners. 

Infotouch understand the digital workplace and build best class solutions that increase employee 

productivity, elevate brands and create multi-channel revenue opportunities. 

Infotouch’s uniqueness is a blend of creative and technical skills combined with our well defined, 

proven processes that deliver truly extraordinary digital experiences with the perfect balance of 

form and factor. 

Infotouch are an award winning, four time Microsoft Gold partner and are regularly singled out 

for incorporating cutting-edge design and technical excellence into all of our customer 

engagements. 

  



 

4. SharePoint Websites 

 Building Websites with SharePoint: An extraordinary ‘online-

customer-experiences’ 

A website is the main online showcase of any Organization. With the magnanimous growth of the 

internet its mediums and growing focus on digital marketing, organizations need to ensure their 

Websites stands out from the crowd, deliver the message and provide their Online Visitors a 

effective and productive experience. 

Delivering an engaging, feature rich, and optimized website that focuses on user experience, will 

significantly enhance your company’s brand, engage the customers and create customer interest 

and ultimately help your business grow to the top line. In the expanded ecosystem of multiple 

digital channels, getting a handle on Search Engine Optimizers is also important not only to drive 

returns but also to drive success across mobile, social and web. 

  

 SharePoint as a public facing application delivery platform 

Today Websites are becoming more dynamic and focused to provide end users with interactivity, 

information, digital tools, content, Services and software. SharePoint’s vast resources of out-of-

the-box features prove more and more useful to meet an ever growing demands of this important 

medium.  

Organizations are looking to expand their ‘online-presence’ and provide site visitors with a feature 

rich, value experience  thorough an interactive services that enhances the user experience, resulting 

in an greater experience and action. It’s a proven fact that SharePoint’s ability to deliver social 

features; including user profiles, blogs, wikis and discussions boards, is a good example of how an 

organization can quickly build their own online community and provide end users with a richness 

of information that strengthens both customer relationships and their brand. 

  

 



 Creating Your Online-Presence 

Building successful online customer experiences requires a combination of skills and experience 

that bridge both digital marketing and technical know-how. Infotouch’s team of Evangelists, 

Creative Designers, Business Analysts, strategists, Solution Architects, and technical consultants are 

ready to help you build your brand and grow your business online, taking full advantage of the 

digital marketing highways integrating powerful technology from Microsoft. 

  



5. SharePoint Intranets 

 How can a SharePoint based ‘Intranet’ be helpful for your 

organization? 

An intranet portal is the gateway that unifies access to all enterprise information and applications on 

an intranet. It is a tool that helps a company manage its data, applications, and information more 

easily, and through personalized views. Some portal solutions today are able to integrate legacy 

applications, other portals objects, and handle thousands of user requests. In a corporate enterprise 

environment, it is also known as an enterprise portal. 

 Main features 

Integration — Ability to integrate with your current tools or the possibility of adding new tools. You 
have your outlook calendar and email integrated within intranet. 
Security — Enable user or group based security to secure documents and sites throughout the 
intranet portal. 
Customization — Software that is flexible to allow for organization. Web Parts can be used to create 
custom modules which can make interaction easier with the site. Ability for users to customize tools 
and resources they use most often. 
Collaboration — People are now able to collaborate their work with each other. Example would be 
multiple people working on one document. 
Communication Channels — Allows corporations to promote corporate culture and present 
information in a more interactive way than before. 
Automation — Things like workflows and templates can automate specific document creation. Alerts 
can be created to help learn of changes and new additions to the intranet. 
Applications — Links to applications for associates to perform duties. 
User Friendly — Application must be easy to use and understand due to a wide range of technical 
abilities. 
Remote Access — Ability for users to access content away from the office. 
Document Repository — Ability to store and retrieve document information while maintaining 
regular backups to prevent data loss. 
Blog — Used as a method to provide more timely information to employees, customers, and business 
partners. 
People Search — Search enterprise wide for employee information such as contact information, 
specialty areas, group membership, personal interest, etc. 
Enterprise Search — search enterprise content using enterprise search 
Targeted Content — Business portal administrators can target content by business group area, e.g., 
HR, Marketing, Legal, Corporate Executives, etc. 

  



 Advantages 

Intranet portal helps employees make better and more informed decisions, which result from 

increased knowledge. It also helps reduce costs, saves time, increases collaboration, increases 

productivity and effectiveness. 

Intranet portal can help employees find information more easily and perform their jobs better, 

though few portal designs are optimal just out-of-the-box. In fact, especially in smaller companies, 

designers can realize some features found in off-the-shelf portal software through simpler (do-it-

yourself) means. Most intranets have become completely unwieldy and present a highly fragmented 

and confusing user experience, with no consistency and little navigational support. Portals aim to 

correct this problem by presenting a single gateway to all corporate information and services. One 

benefit of creating this consistent look and feel is users need less time to learn how to use the 

environment. They also more easily recognize where they are in the portal and where they can go—

no small feat when navigating a large information space. By integrating services and presenting 

personalized snippets on the initial screen, intranet portals also reduce the need for users to browse 

far and wide to obtain needed information, thus making it easier for them to perform their jobs. 

Intranet portal is a Web-based tool that allows users to create a customized site that dynamically 

pulls in Internet activities and desired content into a single page. By providing a contextual 

framework for information, portals can bring S&T (Science and Technology) and organizational 

"knowledge" to the desktop. 

  



 Infotouch’s Solutions on Intranets  

Intranets are very much on the minds of business and government leaders. According to Gartner, 

enterprise portals are on CIO's lists of top ten technology focus areas. Forrester Research also reports 

strong growth in intranet development and usage.  

Successful businesses are those that can provide timely information to employees through technology 

so they can deliver an excellent, digital experience at every customer touch point. Intranets are a 

conduit for communication and information flow across an organization, a platform that facilitates 

knowledge management and a place where employees can manage their work.  

  

 Delivering world class intranets on SharePoint technology 

SharePoint is the industry leading enterprise platform that enables organizations to build feature 

rich intranets, social and collaboration solutions. SharePoint provides many of the necessary 

features and services associated with a modern intranet including:- 

 Document Management  (DMS) 

 Web content management 

 Knowledge Management ( KMS ) 

 Business intelligence ( BI ) 

 Social features and personal sites 

 Wikis and blogs 

 Self-service portals and applications 

 Mobile app. store 

 Engaging Infotouch 

Whether you require a fully outsourced intranet project team, some best practice advice 

or consulting and training to supplement your internal team, Infotouch’s consultants, Analysts, 

engineers, trainers and project managers can help you at every step of your journey.  

We recommend you to visit our Managed Services section for detailed information about the 

consulting and outsourcing services that Infotouch offers across geographies. 

  



 

6. SharePoint Extranets 

 Extranet Portals: Provide value to your business  

Connecting with customers, suppliers and other stakeholders and Sharing information with them 

outside of the organization adds value to your business, increasing customer service levels, improving 

communication flow and collaboration.  

Extranets can also help creating G2G, G2C, G2B, B2B, B2C channels and dramatically reduce costs where 

manual processes and workflows slow down projects and stop your business from delivering on time 

and to budget. Creating online services or ebusiness startegies are primarily done on an elaborate 

Extranet medium. 

During the past few years SharePoint has emerged as one of the top extranet solutions that companies 

are considering. SharePoint is not only a collaboration solution, but a framework that developers can 

use to build entire applications.  

  

 SharePoint as an extranet solution 

SharePoint includes many out of the box features that you would expect from an extranet including 

document management, search, alerts and announcements, as well as robust user management. 

SharePoint provides piece of mind when it comes to sensitive and secure information through a 

flexible and comprehensive security model. With the flexibility over the user interface, organizations 

are able to provide branded experiences for customer portals, as well as surfacing relevant 

information through other customer applications including Microsoft Dynamics CRM. SharePoint 

also provides the opportunity for organizations to consolidate their intranet, extranet and website 

solutions into a single manageable platform and content store.  



 Infotouch are experts at helping organizations build SharePoint 

extranet solutions 

Infotouch have the skills and expertise to help you deliver an extranet experience that that will 

provide efficiencies for both you and your customers and stakeholders. By combining rigorous 

technical consulting and user centered design, our solutions achieve maximum user adoption and 

ensure your brand is represented the way it should be. 

 Understanding stakeholder requirements 

 Developing security strategies for the extranet 

 Architecting SharePoint Server farms for extranet usage 

 Configuring alternate authentication providers 

 Selecting and configuring tools to ease the burden of extranet administration 

 Establishing governance best practices for the extranet sites 

 Automating the process of new site request and provisioning 

 Integrating extranet portals with CRM applications including Microsoft dynamics CRM 

 

7. SharePoint DMS 

 Managing your content and information through a structured 

platform 

Everyone struggles with the volume of content organization’s produce. Documents, emails, 

instant-messages, databases, videos, web pages and more are created on a daily basis. This 

information is often stored in a plethora of places including file servers, employee hard drives 

and USB sticks. This typically leads to inefficiencies, with people struggling to find the 

information they need and rework when the wrong version of content is worked on. Storing 

content in a structured way on a manageable platform will save your employees time in 

searching for and working on content as well as ensuring legal compliance for formal 

documentation therefore avoiding expensive litigation scenarios. 

  



 Building a robust Document Management solution on SharePoint 

technology 

SharePoint is an industry leader in Enterprise Content Management and can provide you with the 

tools to ensure people can comply with regulation, find the information they need quickly and 

ensure what they are working on is the single version of the truth. SharePoint includes many features 

for document management including: 

 Powerful taxonomy and tagging systems 

 A single drop off point for all documents  

 Full enterprise search features to search across all your content sources both inside and 

outside of SharePoint  

 Records management capabilities  

 Integration with office applications including Word and Excel as well is in browser office web 

apps 

 The ability to surface and manage content from other content sources and applications 

 Helping you build a Document Management System that your users 

will love 

Building a robust and usable document management solution requires a broad set of skills and 

expertise as well as a strong strategy and plan. Our project teams can deliver a full SharePoint 

document mmanagement system for you or provide you with the retained expertise and advice that 

you will need to create your own. Typically engagements of this type include: 

 Understanding your business and user requirements and how they map to SharePoint as a 

platform 

 Designing and building a robust information architecture 

 Configuring customizing and developing SharePoint to meet your needs 

 Building migration and governance strategies to ensure the end solution is scalable and 

maintainable. 

 

 



8. SharePoint Search 

 Finding and discovering information quickly through SharePoint 
Enterprise search 

Your employees are your most important asset. Providing them with the right information at the 

right time is more critical than ever but the challenges have never been greater. Users’ expectations 

are increasing and content continues its explosive growth. In the face of these challenges 

an Enterprise search solution will enable you to capitalize on the rich information that exists and 

ensure information can be found quickly to help support commercial decisions that can increase 

your bottom line. 

  

 Building Enterprise search solutions on SharePoint technology 

SharePoint now includes the complete integration of FAST search technologies augmenting 

SharePoint’s own search engine. The search engine and its index provides a powerful way of 

surfacing information both within and outside of SharePoint. With full content indexing across 

multiple content sources, continuous crawling, entity extraction, ranking models and result

 sources, SharePoint provides a compelling solution for both simple and extremely complicated 

search requirements.  

  



 Helping you build SharePoint search solutions that will streamline 

your content discovery 

Delivering search solutions on a SharePoint platform requires a strong project methodology and 

a range of skills and expertise to ensure the end solution is scalable, usable and fit for purpose. 

Typically our search services involve: 

 Gathering requirements for search, in line with business needs 

 Advice on Meta data structures, information, architecture and ranking models 

 Provide Enterprise search guidance on physical and logical infrastructure 

 Conduct search proofs-of-concept to help support business cases 

 Build, configure and install SharePoint search solutions 

 Provide detailed training and knowledge transfer 

  



 

9. SharePoint Designs 

 Ensuring your SharePoint application is rich, engaging and on brand 

Businesses and users are more demanding than ever when it comes to branded interfaces and user 

experience. Applications that suffer from low user experience generally don’t have the business 

impact and therefore don’t yield the return on investment they should.  

Applying user centered design techniques and delivering stunning and usable intranets, extranets, 

websites, mobile solutions and applications will sell the features to your user base. Users need to be 

able to interact with a vibrant, branded, digital environment that provides a seamless and intuitive 

user experience to make them want to come back time and time again and deliver maximum return 

for your investment. 

 

 Turning SharePoint into a vibrant digital environment 

In today’s world every organization need software solutions which is having greater capability in 

collaboration, communication, mobility and flexibility along with cost-effectiveness and SharePoint 

does full-fill all of these features which will help organization to not only to compete with current 

market trend but also simplify administration, protect communications and information, and empower 

users while meeting their demands for greater business mobility. 

SharePoint provides all the necessary tools, services and features to ensure it can be transformed into 

an engaging portal experience. The introduction of channel management ensures you can provide a 

consistent experience across all your digital channels including desktop mobile and tablet. 

 Infotouch Primes in SharePoint user experience 

Turning SharePoint into a well branded and cleverly designed digital experience is a multi-disciplinary 

endeavor, which involves both traditional, creative, web design skills, and technical SharePoint 

development expertise. Infotouch has tons and years of expertise in doing just this; designing 

extraordinary digital experiences with the perfect balance of form and function. This blend of skills is 

not typical to an in-house team and rare in other SharePoint consultancies, which is why Infotouch has 

delivered many medium to large sized projects for all clients providing them with an engaging 

SharePoint user experience.  



SharePoint on Mobile Devices 

 Embracing the world of mobile technology to drive business value 

 

  

 Turning SharePoint into a vibrant digital environment 

SharePoint provides all the necessary tools, services and features to ensure it can be transformed 

into an engaging portal experience. The introduction of channel management ensures you can 

provide a consistent experience across all your digital channels including desktop mobile and tablet. 

  



 Big brands turn to Infotouch for SharePoint user experience 

Turning SharePoint into a well branded and cleverly designed digital experience is a multi-disciplinary 

endeavor, which involves both traditional, creative, web design skills, and technical SharePoint 

development expertise. Infotouch have years of expertise in doing just this; designing extraordinary 

digital experiences with the perfect balance of form and function. This blend of skills is not typical to 

an in-house team and rare in other SharePoint consultancies, which is why so many big brands turn to 

Infotouch for their SharePoint user experience.   



10. Social Networks on SharePoint 

 Deploying a private Social Network for your Organization 

With a focus on managing knowledge and collaborating internally, the SharePoint 2013 Enterprise 

social networking features provide organizations with a manageable platform that enables companies 

to harness knowledge, find expertise, encourage innovation and preserve tacit knowledge. 

The benefits to your organization are compelling and wide ranging. Alongside the long term 

management of internal knowledge, private social networking tools enable you to engage employees 

at all levels of the organisation, reduce email traffic, manage knowledge and provide enhanced 

customer experiences. 

  

 Delivering social solutions on a SharePoint platform 

SharePoint 2016 includes all the social features that today’s employees demand. The new My Site 

experience includes a micro blogging component, complete with likes, hash tags and app mentions, 

alongside the ability to follow people, documents and sites.  

SharePoint 2016's User Profile features contain contact information, as well as pictures, status 

updates, and activity feeds. SkyDrive Pro allows users to share files across the enterprise and wider if 

using Office 365. 

Community sites in SharePoint 2016 provide an entire site focused around organizing, conversations 

and encouraging users to participate. Users can join or leave a community as they wish and a 

reputation system has been included with points being gained for activities like posting topics, 

replying and liking. Reputation points and Badges are designed to increase participation but also 

give confidence on the accuracy of replies. 

The App Launcher provides a new navigation experience where all your apps are easily available from 

the top navigation bar. You can quickly launch your application, browse sites and access your 

personal files. 

 

 



 Engaging with us 

Delivering corporate social networking tools requires planning, design and a structured 

implementation. With the right project process in place an effective set of tools can be delivered to 

employees' populations that gain high user adoption and can capture the right conversation in the 

right way. 

Infotouch can provide specific services that will enable you to take full advantage of the social 

features of SharePoint these typically include:  

 Planning and governance 

 User experience and design  

 SharePoint implementation and configuration 

 Management and support services 

  



11. SharePoint 2016: A World of Features 
 5 tools to help you design amazing SharePoint interfaces 

 
SharePoint 2016 has a brand new graphical interface, inspired by the Windows 8 ‘Modern UI’ look. That 

doesn’t stop clients occasionally asking for tweaks and improvements, and these can particularly 

important when trying to develop systems that match existing corporate brand guidelines.  

 

Apart from the great SharePoint design team here at Infotouch, we have also come to rely on a number 

of really useful tools. So we thought we would share some of them with you. Let us know if you find any 

of these useful: 

1. Mobile and Touch 

Making decisions faster and keeping in contact are critical capabilities for increasing effectiveness in any 

organization. The ability for end users to access information while on the go is now a workplace 

necessity. In addition to a consistent cross-screen experience, SharePoint Server 2016 provides the 

latest technologies and standards for mobile push and information synchronization. 

You need to be sure your software works on the devices your users prefer. With deep investment in 

HTML5, SharePoint Server 2016 provides IT professionals and designers with capabilities that enable 

device-specific targeting of content. This helps ensure that users have access to the information they 

need, regardless of the screen they choose to access it on. 

2. Adobe Photoshop 

It is an obvious choice, but that is because it has consistently been the tool of choice for design 

professionals for longer than we can remember. Few designers would consider leaving home without it, 

and we concur. Essential. 

3. Patternry 

Many interface designers make the mistake of reinventing the wheel. We use Patterny to check out 

great existing UI patterns. Users won't thank you for recreating an interface element that has already 

been done before (and possibly better). Sites like this help you focus on the problems that need solving. 

4. JavaScript kit 

A little JavaScript can turn a good interface into a great one. Libraries like this are essential when you 

need that vital snippet of code to finish your project. 

5. Balsamiq 

A wireframe is often as important as a graphic design. Balsamiq is one tool in what is now a very 

crowded market, but it has a loyal user base for a very good reason – it is a simple lightweight tool that 

just works. 

 



6. CrossBrowserTesting 

It is no good creating the perfect web interface, if it only works on one browser, on a single operating 

system. There are several sites in this category, but the ability to test layout, design, AJAX, and 

JavaScript make this one really useful.  



 Do you need a SharePoint strategy? 

The short answer is yes, but maybe not always for the reasons you think. 

SharePoint can be a significant investment for many companies. As well as software licenses, there is 

outside consultancy, user training, and on-going maintenance to consider. This all adds up, especially 

if you decide to host SharePoint internally. 

For these reasons alone you need to consider planning out a good SharePoint strategy. This should 

answer questions like: 

What is SharePoint being brought in to do? 

Who are the primary users?  

Over what period of time will it be phased in? 

Will it be hosted internally, or in the cloud, and what are costs associated with this? 

Depending on the size of your company, this strategy might be overseen by a steering group, 

comprising elements of senior management and maybe even the CEO. It might involve drawing up a 

roadmap of activities, which in itself will often require companywide consultation. 

But when it comes to implementing SharePoint itself, consider carefully what your strategy dictates. 

Often organizations will have grand plans for a system, be it a SharePoint Intranet or website. 

Functionality will be planned in advance, rolled up into phases, and user expectations set. But 

SharePoint projects aren't always best implemented this way. 

Here is why... 

SharePoint is such a large product, with a wide variety of strengths, that it can be difficult to plan in 

exact detail how best to implement every detail of a project upfront. Obviously a new system needs a 

plan. But sometimes a lighter plan, or one focusing on just a first phase, is enough. 

Take an Intranet system as an example. Often once the system is up and running users start feeding 

back, plans will change. It might become apparent that 'MySites' aren't going to work, or that 

document management is going to be a killer feature. These things can't always be predicted in 

advance. It helps to be flexible, and not to try and plan too much. 

So by all means put together a SharePoint strategy. Good planning in IT projects is always important. 

Just prepare to take a more agile approach when it comes to the functionality of the system. Your 

users will almost certainly thank you in the end. 

  



 

 SharePoint 2016 'On Premise' and 'Online' hybrid 

This year will truly be the year of Microsoft’s 'Modern UI' inspired line of products. Windows 8 leads the 

pack, with impressive sales figures being racked up across the board. Office 2013 is following close 

behind, as is SharePoint 2013. Many of our clients are already talking excitedly to us about plans to 

upgrade their SharePoint installations, and the various benefits of doing so. Many more are looking at 

the new 2013 version of Office 365, and some have been running the beta 2013 release for a while. The 

ease with which it is possible to set up an Office 365 system has led many to ask the question - “Can I 

run SharePoint 'On Premise' and 'Online' together? Can they be aware of each other?” 

Whilst this is a niche area, it is one Microsoft has thought of, and it is called a 'Hybrid' environment by 

Microsoft.  Such a setup offers several levels of integration: 

Federated search: Users can search from each system, and results include content from either. 

Single sign on: Users need only login to one system, to login to both. 

Active Directory sync: User accounts from the ‘on premise’ system sync to SharePoint Online. 

It will be fascinating to see how popular the Hybrid setup becomes in the future. Many clients are 

nervous about putting some data in the cloud, but these fears are being put at ease - and are generally 

based on a natural 'fear of the unknown' rather than any actual security or technical hurdles. Maybe a 

hybrid solution, with sensitive data 'on premise' and other data hosted in the cloud, will find a market in 

the short to medium term. At least, it is comforting to see Microsoft has the technical implementation 

covered in SharePoint 2013. 

  

http://technet.microsoft.com/en-us/library/jj838715.aspx
http://technet.microsoft.com/en-us/library/jj838715.aspx


 What three features do users expect in a ‘modern’ Company 

Intranet? 

The release of SharePoint 2016 has many IT managers pondering the benefits of upgrading their various 

SharePoint systems. In truth most will keep with existing 2010 and 2013 installations, at least until the 

first service pack for 2016 becomes available. But for others, a new SharePoint presents an opportunity 

to refresh or replace their company Intranet systems. 

SharePoint 2016 offers a host of new features that could be used in these projects. But before you do 

anything, you should be asking yourself what users actually need. Going further, a good company Intranet 

design should consider what users now expect from their Intranets. How has the wider web and 

technology in general, influenced end users' views? What impact has Facebook, LinkedIn, even Amazon, 

had? 

Let’s look at three features a typical user might expect to see in a new company Intranet: 

1. Mobile intranet access 
With the sheer volume of iPads, iPhones, and Android devices out there, the mobile Internet is 

impossible to ignore. No self-respecting website would consider launching without a mobile version, or 

more likely without using responsive design techniques (where the site adapts to the device viewing it). 

Your Intranet should be no different, and SharePoint 2013 provides a number of new mobile features to 

help in this area. 

2. A social element 
‘Social’ on Intranets used to mean throwing in a discussion board or two at the end of the project. 

Happily things have moved on. Facebook, and a myriad of other sites and services, have changed what 

‘social’ means forever. ‘Facebook for the Intranet’ is not necessarily always the answer, but certainly the 

Intranet should now be facilitating some kind of user interaction. Microsoft has purchased Yammer to 

improve SharePoint in this area, although the current release includes lots of social goodness already.  

3. Intranet Integration 
Users are now comfortable in a world where their iPhone connects to their Facebook account. A world 

where they can tweet directly from LinkedIn, or easily sync all of their home computers to share files. 

Users expect systems to integrate, and the Company Intranet should be no different. This means ‘single 

sign on’ across multiple systems, contact information pulled directly from HR tools, and maybe even 

content sourced from the likes of Twitter and LinkedIn. 

  

http://technet.microsoft.com/en-us/library/fp161352.aspx
http://www.informationweek.com/thebrainyard/slideshows/view/240008678/10-great-social-features-for-microsoft-sharepoint-2013


 Designing a good Intranet system: Collecting requirements 

Designing a good Intranet is difficult, not least because ‘good’ means so many different things to different 

organizations. Some are looking for a collaboration tool, a means to share work and ideas. For others it is 

all about documents, how they are stored, and how they are filed. Others still want something more like 

a traditional Intranet, with news, department sites and so on. 

So how do we ensure that, at the start of a project, we are collecting the right requirements for these very 

different systems? There are numerous means and methods, but one rule we always stick to is this: 

“Make sure you are talking to the right people” 

Our requirement gathering process can take many forms, depending on the problems we are trying to 

solve. We often run workshops, tackling subject areas like “infrastructure”, “metadata”, and “content 

migration”. These workshops could involve shadowing people or systems, round table discussions with a 

particular group, or one-on-one interviews. 

But no matter the method, no matter the system being designed, it is imperative we are talking to the 

correct people.  

Let’s look at an example: 

A classic company Intranet system - It is easy, on these types of projects, to spend a lot of time with 

the ‘project board’ and the senior management team. The first group have been set up to deal with the 

project, and the second are invariably paying for it. Both will have strong views about what the Intranet 

needs to do. It is important however to focus requirements gathering on the majority of normal staff, the 

people on the ‘shop floor’, who will use the Intranet day to day. It is these people that have the best 

insight into what the Intranet should (and shouldn’t do), simply because they are the primary users. 

  



 What exactly is User Adoption? 

The phrase 'User adoption' is one we hear a lot as we go about our daily work. Be it on client site, at 

conferences or seminars, or on the web. Supposedly if you throw a bit of user adoption at a project it can't 

fail to be a success. Yet our experience has taught us that user adoption is a tricky subject. The word itself 

causes confusion, with different people thinking it means different things. Even those that do agree on 

the term often struggle to define exactly how to achieve it. It can all result in a bit of a muddle. 

Here at Infotouch we approach the area with confidence. Before we even discuss user adoption, we 

ensure anything we build adheres to the following: 

1. The system must fulfil a specific user need 

Put simply users adopt systems they either have to use, or that they want to use. If everyone at a company 

needs to use SharePoint to fill out timesheets (and often users have to fill out timesheets to get paid) then 

SharePoint will be adopted.  

Similarly if you build an engaging discussion community that users want to be a part of, SharePoint will 

also be adopted. 

2. The system must provide a good solution to a given problem 

This point follows on from our first point. If you build something engaging, users are more likely to use it. 

If the system is well designed, logically thought out, even fun to use, then users will adopt it. 

Of course we also understand that sometimes adoption needs a little push. Often our projects will include 

specific activities to help seed adoption. Users might receive formal training, clients might provide 'drop 

in clinics' to help content authors, or a competition might be run to name the system being built. 

The most important thing to remember is; adoption starts with a good system that users have a reason 

to interact with. Without that, subsequent activities are pretty much pointless 

 

 

 

  



 

 Targeting content at mobile devices in SharePoint 2016 

 

Yes the mobile market and tablets are becoming more and more ingrained in our daily lives. This also 

means these devices are gaining popularity in the commercial world. SharePoint is having mobile features, 

including a true responsive interface, scaled down page views, and a UI that will be further redesigned for 

a touch interface! 

The ever increasing popularity of smartphones and tablets has brought about many changes in the way 

consumers use technology. For example ‘Apps’ have in many cases replaced websites. Email, twitter, and 

Facebook are quickly overtaking more traditional forms of communication like text messaging. More 

fundamentally though, more people are now accessing the Internet on the move than from a desktop 

computer. 

This shift to a mobile Internet has profound implications for web sites and web design. It is no longer OK 

to consider mobile versions of website as an afterthought.  After years of largely ignoring this area, 

Microsoft seems to have woken up to the issue with the release of SharePoint 2013.  

Optimizing SharePoint with Mobile Device Channels 

For the first time SharePoint allows different master pages to be served up depending on the device that 

is accessing the site. This functionality is called “device channels”. In effect it allows different mobile users 

to see different versions of a page. 

In order to configure devices channels you need to activate/deactivate the following site features:  

Publishing - Activate 

Mobile View - Deactivate 

Wiki Page Home Page - Deactivate 

Once you have done this you will need to create a specific “mobile” master page, and a corresponding 

device channel. A device channel is basically a set of rules which target a specific mobile browser. In the 

master page settings you then simply assign the new device channel to your new master page.  

  

In effect this process is customising the “mobile view” of SharePoint pages for different mobile users. The 

standard mobile view feature is still available, and is very similar to the version that shipped with 

SharePoint 2010.  

Other Mobile Features of SharePoint 2013 

Devices channels, and mobiles views, aren’t the only considerations when it comes to designing mobile 

ready websites. Things like the use of JavaScript, file sizes, and content length also need to be considered. 



But they are a good addition to the developers tool kit, and a welcome new feature of a more mobile 

device friendly SharePoint 2013.   



 An overview of SharePoint 2013 apps 
One of the big new features of SharePoint 2013 is “apps” and the “app store”. Microsoft defines 

SharePoint apps as: 

“Apps for SharePoint are self-contained pieces of functionality that extend the capabilities of a 

SharePoint website” 

There are really two sides to apps, the developers view and the end users view. Let’s take a look at each 

in turn. 

A Developers view of an app 

Apps can be hosted in one of three places: The current SharePoint environment, out in the cloud 

external to SharePoint, or by Microsoft using their Azure platform.  

No matter where an app is hosted, it is essentially a separate entity to the rest of SharePoint. This brings 

with it some fundamental architectural considerations: 

Apps can be written using a number of web standards like HTML, JavaScript, ASP.NET, and even PHP  

An app cannot use any server side SharePoint code 

In most cases an app can't talk to the parent site or site collection it is accessed from 

Apps cannot change many elements of the site they are in (e.g. branding, look and feel, changes to the 

ribbon) 

Advanced features like timer jobs are not permitted 

Apps give developers vastly more freedom when it comes to how they structure and architect their 

creations. This freedom does mean that much more upfront planning is often required, and a similar 

increase in testing time is advisable. 

An end user's view of an app 
Apps are essentially stand-alone programs that can be installed, and operate, separately to the rest of 

the SharePoint system. Enterprise installations of SharePoint can even have their own specific “app 

stores”, containing only internally approved content.  

Microsoft has taken the concept of apps even further and renamed lists and libraries, long staple 

SharePoint concepts, as ‘apps’. When users add new content to a particular site they add an app from 

the ‘Your apps’ page. The ‘Your apps’ page includes what was previously thought of as lists and libraries, 

as well as new more traditional SharePoint 2013 ‘apps’.  

SharePoint App Parts 



Users also have ‘App parts’ to deal with, along with the traditional ‘Web parts’. ‘App parts’ are web parts 

associated with list and libraries. ‘Web parts’ are still things like the ‘content editor’ and ‘content rollup’ 

web parts.  

 

It is fair to say users might need a little help when first trying to understand when an “app” becomes a 

“webpart” or a “list”. But then it is probably fair to say some SharePoint concepts have always needed a 

little initial user training.  

What is for sure is the changes that Microsoft have made make SharePoint 2013 a very powerful 

platform indeed. It will be fascinating to see what our teams can come up with in the coming weeks and 

months using this new architecture. 

 

 

 

  



 What’s new in SharePoint 2013 workflows? 

One of the much improved features of SharePoint 2013 is the workflow engine. SharePoint 2010 used 

‘Windows Workflow Foundation 3.5’ to power workflows. SharePoint 2013 changes this, and uses 

‘Windows Azure Workflows’. This means quite a big change to how things work behind the 

scenes.  Workflows now run as a separate service to SharePoint itself, and can be hosted on-premise or 

externally (in much the same way as the new ‘Apps’ model works).  

The new workflow platform, dubbed ‘Workflow Manager’, brings with it many new enterprise class 

capabilities. These capabilities are listed as: 

 High Density and Multi-Tenancy 

 Elastic Scale 

 Activity / Workflow Artifact Management 

 Tracking and Monitoring 

 Instance Management 

 Fully Declarative Authoring 

 REST and Service Bus Messaging 

 Managed Service Reliability 

SharePoint Designer 2013 now includes everything you need to build these new workflows, with some 

nice improvements over the previous version: 

 Visual development tools using a Visio 2013 add-in 

 Ability to call ‘web services’ without writing any code 

 New building blocks like ‘Stage’, ‘Loop’, and ‘App step’ 

SharePoint Designer - with no Design Mode 

Somewhat controversially this new version of Designer has done away with ‘Design mode’. This has 

caused great concern with some users. There is a detailed discussion on TechNet about the pros and cons 

of this change. Developers, and more experienced users, can of course use still use Visual Studio to build 

workflows. 

  



 

Backwards Compatibility of SharePoint Workflows 

Microsoft has also maintained support for SP2010 workflows, so they will work as they did previously on 

SharePoint 2010 without any reworking. This backwards compatibility is nice touch, though you will very 

much want to build anything new using the new engine. Workflows in SP2010 were good, but not a huge 

leap on from SharePoint 2007. SharePoint 2013 has really moved things on, and workflows are now a 

hugely powerful area of the platform. It will be very interesting to see how the community gets on with 

the features, and seeing what is possible. 

  



 Why do SharePoint users need training? 

A question we sometimes get asked is this: “Why does SharePoint require user training?”. Often the 

preconception is that SharePoint is complex, or difficult to use. Whilst it is fair to say SharePoint does have 

some user interface 'kinks' (like any software), the reason that training is sometimes useful is actually 

much simpler. 

Simply put, users don't need training in SharePoint. Just like they don't need training in Word, or 

Facebook. We all manage perfectly well every day writing documents and updating our status. Similarly 

users can generally navigate SharePoint, download documents, and read news items, with no trouble. 

SharePoint Training gives Access to the Depth of Functionality 

But SharePoint (just like Word and Facebook) offers much more functionality beneath the 

surface. Want a sophisticated records management system? SharePoint can do that. Want a 

content management system to build and edit a website? SharePoint has that covered as well. 

In fact SharePoint can do so much it hides lots of functionality away in menus and screens that 

most users don't see. 

The ribbon interface is most user’s gateway to SharePoint, and it does a similar job to the Office 

version. It surfaces common icons and menus, puts them in the foreground, and makes them 

easily accessible. In this way things like bolding text, or uploading a file become pretty simple. 

Where SharePoint training can be required, is for more complex tasks (those required to build 

a records management system, for example). 

This paradigm is actually no different to Word or Facebook. Most users can't use the more 

complex functionality of these applications without being shown. Can you set up mail merging 

in Word, or edit your privacy settings in Facebook? 

So SharePoint users can need training, but only in the more advanced topics. End users 

consuming information from SharePoint systems can generally get going with the minimum 

of intervention. Happily, with the release of the much improved 2013 version, SharePoint is 

now even easier to use. 

  



 People versus technology 

It is becoming more and more of a challenge taking the ownership of a platform away from the IT 

teams and providing non IT teams with the ability to manage sites and content. 

The more I think about it, the more I realise it is not actually anything to do with a specific like or dislike 

of a technology. It is not even to do with people fighting the adoption of new technologies. It is bigger 

than that. It is about change. Change is the biggest challenge to any organization, as it brings people 

out of their comfort zone and makes them think differently and act in ways they are not accustomed 

to. 

Change 

Is change always good? Not always. Change for the sake of change is as pointless as a hole in the 

head, however, adapting to your marketplace, to new methodologies, working smarter not harder, 

providing a great range of collaboration tools and providing tangible cost savings to an organization 

are definitely reasons for change. 

To enable change to take place in the smoothest fashion, people need notice (time). Giving them 

notice, allowing them to feedback on their vision of the change, bringing a select few into the initial 

stages of the change process and then empowering people to share what they have seen with others, 

can help remove the barriers of change. 

Adoption 

When looking at SharePoint 2010 as a new technology, consider the above paragraph. Try not to shy 

away from using experts like Infotouch in the field of ‘technology change management’ as we will help 

define change as a process rather than a technology. Technology acts as an enabler and you need to 

really define what is wanted from the user to ensure a successful adoption of the new solution. Once 

you have won over the majority of your workforce at the initial stages, most will only be interested in 

the outcome rather than the process – so give them what they want – not what you need!  

 

 

 

 

 



 Determining who benefits from the SharePoint implementations 

As with everything new we do in life, there is always a hump we must get over in order to feel fully 

acclimated. SharePoint is no different. Creating a successful SharePoint roadmap however, shouldn't 

be too daunting a task if you plan accordingly and follow some simple advice along the way. All too 

often companies allocate a budget, select a vendor, see development through and...it stops. They fail 

to put in the final effort to make a successful transition to SharePoint. Maybe there isn't a SharePoint 

evangelist on board. Maybe time hasn't been put into explaining how SharePoint reduces work and 

increases collaboration. Whatever the reason, establishing a creative, encompassing roadmap should 

be just as important as setting a deadline or paying a PO. 

Knowledge 

Knowledge is key to a successful roadmap. If you don't know how SharePoint can make your life easier 

you’ll continue to send large email attachments, have multiple versions, etc. It’s easier than one might 

think, as all your favorites; Word, Access, Excel, all link nicely into SharePoint. The best way to sell it to 

employees is as an 'expansive' platform. In other words, something capable of meeting the needs of 

various individuals within the corporation, thus; collaboration helps carry out the work plan, portals 

help one find work, and search makes better work. In this sense, a roadmap relates to vantage points. 

 

ROI 

ROI is the goal of collaboration technology. The ways in which this is accomplished appears almost 

limitless, for example; discussion boards to bounce ideas, shared agreement via version tracking and 

reduced time on finding documents with FAST, however, it is important to note here that this is 

inherently a seamless process. Stating a goal of reduced email storage or less hours communicating is 

not helpful in this situation. SharePoint increases team bonds via agreement on projects and promotes 

competency in various technologies. Over time this increases profits as employees’ knowledge of the 

platform increases. 

 

Governance 

Governance is a word that either makes employers smile wide or frown, as it conjures up thoughts of 

congress or parliament slaving away, writing complex laws. It doesn't have to be that way though. 

While it is inherently about the formation of rules, a roadmap differs in that it is the structure and 

formation of rules (aka governance) over a set period of time. This is needed to avoid; old mistakes, 

individual choices, derailing options and spending money without seeing a ROI. Forming governance 

groups is also of utmost importance whether you do a micro governance plan which is SharePoint 

centric (i.e. use of multi-site collections) or a macro governance plan (i.e. handling user adoption). 

Usually one group is highly technical, another is made up of various department representatives, and 

a generalized group usually governs user adoption, permissions, etc. Creating a roadmap is not easy, 

but it should be considered equally as important as selecting a budget or setting a launch date. 

 

 

 



 

 3 things to know before using SharePoint to build your website 

Starting any Microsoft SharePoint project can be a daunting task, especially when it’s a corporate website 

– it is generally a very high profile project. If you are thinking about using SharePoint for Web Content 

Management (WCM) or Customer Experience Management (CXM) here are my three top points to 

consider to ensure your project is a success: 

Eighty twenty rule: 

When I talk to clients about their new SharePoint website I often hear the question “Can SharePoint do 

that?” and quite frankly, it makes me cringe. When I hear this kind of question so early on in a project, it 

usually means there is a danger of the ‘tail wagging the dog’ unless dealt with swiftly. Website projects 

should be about generating revenues, raising product and service awareness, connecting with customers 

and elevating brands. They should not be about how you can fit a website around SharePoint (or any WCM 

platform for that matter). I’m not suggesting you completely disregard the technology, after all, the 

business has made an investment in the platform and therefore needs the ROI but there is a healthy 

balance between technology and delivering a digital experience that meets the business objectives. As a 

rule of thumb when going through the initial requirements stage of a SharePoint website project, I talk 

about the business requirements and business value 80% of the time, and SharePoint/technology only 

20% of the time. 

Out-of-the-box won’t do: 

SharePoint can be deployed out-of-the-box in many scenarios; whether for document management, light 

project management or a basic intranet but not for your public facing website. Face up to the fact from 

the beginning that you’re going to need to do some customization. I’ve lost count of the times where 

people think they are going to be able to use all of the out-of-the-box web parts on their shiny new website 

and are disappointed when they realize it’s simply not going to work. 

Out-of-the-box web parts are not suitable for web. As cynical as that may sound, it is true. Out-of-the-box 

web parts were originally designed and developed for behind the firewall applications and are generally 

not optimized for front-end performance. They don’t give the fine control over look, feel and interaction 

that is required for a public facing website. It’s also often the case that content managers want to manage 

most of their content on the page template level rather than on the page level where web parts are 

typically used. 

The biggest challenge in heavily customizing SharePoint for your website is the financial one especially in 

the current economic climate. The key factor here is that the website will use the core platform services 



that SharePoint provides, including the publishing infrastructure, providing all the foundations and hooks 

upon which a website can be built. The publishing infrastructure itself provides all the core features required 

in an Enterprise Content Management platform; including version control and history content approval, page 

templates, WYSIWYG editors and reusable content. 

Content is king: 

If content is king, then content managers must be pretty important but it’s incredible how easily they can 

be side-lined. A poor editing and content management experience will lead to low user adoption, which 

will ultimately result in content not being published as quickly (if at all). Because SharePoint isn’t a point 

WCM solution, it’s really important to consider their needs and make sure it works from a content 

management perspective as early on as possible. Practically this means; making sure pages are actually 

editable in edit mode, that content can be managed through taxonomy and tagging and that content 

managers and editors have a central place where they can go, to complete all the tasks in which they are 

required to keep the content relevant and fresh. In my experience, there is no substitute in getting content 

managers engaged with the website project as early on as possible and keeping them involved throughout 

the entire project. This will not only ensure that their requirements are catered for but will also build a 

sense of ownership around the project from an early stage which typically results in a high user adoption 

going forward. 

Summary: 

I’s important for anyone about to embark on a SharePoint WCM project that they are not going 

to be able to switch SharePoint on and build highly engaging websites out-of-the-box but this is 

true of practically all WCM platforms. In my view, the success of most web projects ultimately 

comes down to the people working on them and their drive, innovation and enthusiasm, rather 

than the underlying technology. 

 

  



 Enterprise Search ( Fast Search ) 

 

 Combination of FAST and SharePoint Search: all FAST Search Server and SharePoint 

features are now combined and available in SharePoint 2016 

 Installed by default: no more separate FAST Search Server installation required, search is 

now a built-in service application  

 Used pervasively throughout the platform: search is used in different features, content roll 

up, analytics, content query…etc 

 High Scalability: implicitly SharePoint 2013 search inherits the high scalability model of 

FAST Search Server  

 Continuous Crawling: this is new interesting feature, where the farm administrator can 

enable continuous crawling for content so once you add a new document it can appear in 

the search results in matter of minutes even it will not wait for indexing to finish to appear in 

the search results  

 Site administrators can manage result sources: Content sources is now called result 

sources. Result sources can be defined by site administrator not like the old days which was 

configured only through the service application  

 Entity Extraction: it is one of FAST search core features, you can manage entity extraction 

through managed metadata settings in the term store. so you add new entities as a new term  

 Schema management: schema is the columns you want to expose managed properties in 

the search. schema can be managed by the site administrators 

 Custom Ranking Model: in SharePoint 2016 you can define custom ranking model for your 

search results through Powershell commands 

 Query Suggestions: SharePoint 2016 suggests queries for the user based on the links the 

users clicked before and based on other users search queries  



 Query Rules: you can define rules for each query based on keywords or who is searching 

and based on this you can start different queries or change the original query 

 Search Refinements: you can easily define search refinements through managed data 

through marking the term as available for refinement 

Want to find out more about SharePoint 2016 new features and what they can do for your 

organization? Pls call our ever ready Business Consultants to come and assist your to venture in the 

world of Collaboration 

Happy SharePoint 2016!  

  



 App’s Rule…! 

Over the past few decades of IT emergence, millions of "computer programs" mahe have been 

written and have performed a variety of functions and been referred to using a variety of terms; 

program, component, module, application and web application. Programs, components, etc. are 

all things the layperson would not really have ever associated themselves with, or even imagined 

them being something they would be able to use.  

Everything then changed! And how! Over the past few years things have changed fast. "The app" 

appeared and has caused one of the greatest shifts in human/computer interaction, ever. 

Any one even remotely connected with an IT device or an Internet phone, ask them what an app 

is and they will tell you it’s something they can download onto their device that performs a specific 

function. They will tell you about the app that lets them update Facebook, or the one that lets 

them check the weather, or even the one that generates random insults. Some will go further than 

that and tell you they can also install apps or widgets on their PC, or go online and use an app that 

gives them driving directions but then a few, and it’s a growing number, will point out that they 

see apps in everything, from the web part on their intranet that shows them the 5 most recently 

published news articles, to the one that lets them book their annual leave. What they have done is 

identified that pretty much each block of functionality on a webpage, device, and touchscreen is 

actually an app and they are correct.  

Just like apps that run on your mobile, these apps require underlying services. The holiday leave 

booking app requires the core service that stores and books staff leave. The navigation app 

requires an underlying mapping service and also a service that can figure out the fastest way from 

one point to another. Once you have these services in place then supporting apps can be built for 

a variety of devices, e.g. browsers, mobile phones, tablets, phones, PC's. 

  



Services 
Service Orientated Architecture (SOA) has been around for a long time but it’s only really meant 

anything to Enterprise Architects. This has changed in the past few years and SOA is now a core 

part of pretty much all architectures. The idea that you build something that exposes functionality 

that a variety of applications can interface with and utilize is well understood and implemented. 

The functional aspects to projects are now very often split into services and apps, although not 

always referred to as such. If you take a company intranet as an example, it may be split into 

departments; HR, marketing, etc. Each of these departments performs functions or offers services 

unique to them, e.g. the marketing department may be responsible for all digital assets. A service 

created that stores, categorizes and indexes digital assets and Apps would be built to expose these 

to other internal users and also commonly to websites. An IT department may offer a service that 

registers all electronic assets and stores service history, service patch information, etc. against 

them. An app may be developed that allows users to log issues on the intranet or an IT service 

engineer may have an app on his phone that allows him to scan the code on the device and view 

the information on his phone. Both of these apps would use the same underlying service. 

 

Everything is an app 
So next time you visit a website or your Intranet, look at it in a slightly different way. See if you can 

identify the services and the apps. Remember, from the news summary, to the advert in the corner - 

they are all apps. Look at the services that exist, use your creativity to think of some cool app to 

expose those services to a particular audience. Services are a core part to any business but they 

are nothing without the apps that expose them. 

  



 SharePoint based Mobile Intranet – Now in 3D also 

Prioritization is key when putting together the road map for your intranet. Requirements come from 

many angles. All angles have to be considered and the benefit of them weighed and put into some 

kind of prioritization matrix (shown below). We then put together a road map and bite off the low 

hanging fruit and quick wins. "Tell me something new." I hear you say. Well there is something new 

and that’s the devices we are using to access these features. 

 

Traditionally a feature on your intranet would have been accessed via a browser on a desktop, and ok, 

you might have had to cater for a couple of browser versions, but other than that the audience was 

pretty uniform in terms of device access. Now however, we have to consider the prioritization of not 

only the features for our intranet, but also by which device that feature or let's call them apps (I 

previously introduced the concept of viewing everything as an app) would be accessed. Take a web 

part that searches for expertise within your business; it’s a great feature and can definitely drive 

efficiencies, but you can already achieve this using your search engine so it can end up being a "nice 

to have". What about your mobile workers however? Using search probably isn't a great experience on 

their mobile so for them this feature is far more than a "nice to have" in fact it can literally save them 

time. 

  



How do you represent this in your matrix? 

Well, I like to make it three dimensional so, along one axis you have value to business, along another 

you have cost to build, and then along the z axis (your third axis) is the target device, e.g. browser, 

responsive mobile widget, native app and going forward, a windows app. 

 

This allows us to prioritise not just on the feature (or app) but also the device that feature is being 

targeted at. 

Increasingly, organizations are starting to think about how they expose the various chunks of 

functionality across devices (usually mobile). We need to start thinking about this on a deeper level 

and become more intelligent about how we target this functionality. Just saying that you want your 

intranet available on a mobile isn't enough now. Users expect more. They know apps and widgets and 

what they can do, so why should your business apps be restricted to the browser? I can see a future 

where the intranet homepage is obsolete. Replaced by device apps (like you see on smart phones now) 

except on the desktop. With both Apple and Microsoft investing heavily in app stores this stuff is not 

going away. 



 SharePoint as a form of technological chivalry 

One of my biggest fascinations stemming from childhood has been the history of ideas, in particular; 

finding the links between old and new concepts. The ‘idea’ of renaissance chivalry rests with the ability 

to foresee other’s needs and respond appropriately. While fairly straightforward in meaning, the 

concept usually takes a lifetime to master with constant refinement throughout the journey. The end 

result of such a journey is a character of self that acts as the symbolic representation of a fine wine that 

is robust, mature and refreshing. 

The SharePoint Journey 

Taking a similar journey toward refinement with a constant eye towards conscientiousness is Microsoft 

SharePoint 2010. Its ability to foresee potential issues and respond accordingly is truly astonishing. 

Since its inception in 2003, the platform has made remarkable changes that have taken into account 

the real life issues facing current business users and IT professionals. 

The First Step 

The first major step towards sophistication is the replacement of Shared Services Provider (SSP) with 

Service Applications. What’s the big deal? The burden is removed. Originally, your web application 

(associated with the SSP) carried with it the burden of all the shared services in that SSP. SharePoint 

realised your pain and has acted appropriately by giving you a service application so that each web 

application has a ‘service application group’ so you can just add what you need, and leave the rest 

alone. With a sturdier construction, SharePoint 2010 is robust.  

The Second Step 

The second major step towards refinement is the communities’ features. Sure, SharePoint 2007 had 

people profiles, but nothing quite like SharePoint 2010 which includes: an organization browser, micro-

blogging, photos and presence, plus much more. These new features define Web 2.0 inter-connectivity 

and helps users connect personally (i.e. profiles) and professionally (i.e. enterprise wikis). With more 

advanced features, SharePoint 2010 is mature. 

The Final Step 

Finally, the move that has shifted SharePoint 2010 from bloke to gentleman is the manner in which it 

treats content; the backbone of businesses. Foreseeing the needs of business users and developers 

alike, SharePoint 2010 has responded with many new features such as: flexible records management, 

document sets, and shared content types and managed metadata service. The benefit of all this, is 

content that uses more consistent terminology; search results that use consistent attributes yielding a 



better, stronger search query; and data that is easier to organize as sets in a site. With less fretting over 

data management, SharePoint 2010 is quite refreshing. 

There you have it; a journey towards refinement that embodies the renaissance notion of chivalry by 

foreseeing one’s needs and responding with an appropriate solution. So when someone asks you for 

pepper at dinner and you pass the salt along too, consider SharePoint 2010 to be your technological 

counterpart by passing on advanced content management capabilities, stronger search, and deeper 

communities along with the platform which was built for any business solution.  

  



 Getting the most out of end user training  

SharePoint is the fastest selling technology from Microsoft thus, it's only inevitable that every week or 

so there are groups of people waking up and attending training sessions mandated by their employer, 

however, it's important to realize that not all training sessions are made equally. How well the trainer 

performs can echo deep into user adoption and consequently, into the longevity of the platform. 

First step: 

A trainer should assess the level of proficiency with technology that the users have. This can be done 

via group discussion or via a pre-training questionnaire. This is important as it allows the training to 

be customized to the medium group proficiency level. An alternative would be that training is 

segmented, if the users have a large gap in proficiency. By segmenting the training, the trainer can 

then adequately narrow down the scope of the training and hit the most crucial areas; from editing a 

list for beginners to custom workflows in SPD for more advanced students.  

Second step: 

A proper guide is critical to future success. Not everyone coming in for training will be excited and 

some may lack proficiency in SharePoint all together. A guide that explains the concepts, makes good 

use of images, and teaches by steps will have a very high success rate at being looked at again after 

training. The guide ought to cover more than the training. That way it encourages the end user to try 

new things, to explore the platform, and to make the best out of the training.  

Last step: 

Allow for the stars to shine. I've sat through a few training sessions over the years and I can tell you 

that every so often there is someone in a class who picks up the material faster than the others. While 

relatively new to SharePoint, these people might go on to become power users or their company's 

SharePoint administrator. These rare gems ought to be encouraged to foster their skills by doing more 

challenging tasks, taking on more responsibilities on the platform, and honing their skills with 

specialized activities 

  



 SharePoint prototyping 

Every so often a new prototyping tool appears; they let you design wireframes for pages and also site 

structures. Some of these tools then go off and generate a SharePoint site for you based on the 

designs. There is definitely a place for these tools when developing new sites or rejuvenating ageing 

sites. Here at Infotouch we would never dream of building pages or doing graphic design without 

them. 

There are however, many scenarios where we think they can be a hindrance and also sometimes 

restrictive rather than useful. Take a small business that is starting its SharePoint journey. A power user 

installs SharePoint and has a look around. They may go on a course or read some books but as with 

most things, you don’t ultimately fully understand the features of a product until you play with it and 

we think play is the key word here. Sometimes when you play, you create and then other times, you 

break but you always discover and learn and from that comes inspiration and innovation. 

So we would say when it comes to designing smaller sites or even when you are struggling to decide 

what to put on a page or even if you want to learn a bit more about SharePoint, then dive in – create 

a site and add whatever you think looks exciting, useful and even the stuff you don’t understand. 

Now a word of warning before you go off and start randomly building sites. I am talking about 

prototyping here – this is definitely not how to build a site!  

  



 Integrating SharePoint with Business Networking sites like LinkedIn  

In any corporate workplace, when clients plan to build their new website, they often come across 

a requirement to display the latest updates or articles from their corporate LinkedIn groups. They 

also feel the need to display the articles on their Intranet domains and in some cases even mobile 

applications. 

Thankfully, integration with LinkedIn is very much a possibility as LinkedIn provides an API that can 

interrogate to pull off filtered and ordered posts. The technology that it uses is OAuth and the 

Infotouch engineers are well capable of building this into a SharePoint component, even it this 

information is to be used multiple times. Issues like caching requirement, website traffic etc are a 

normal to-do things in our typical project analysis report.  

 

 

 



From there the build was simple: 

 Proxy service: a RESTful service deployed to Azure, used Oauth to connect to LinkedIn 

RESTful service. 

 Website server control: simple control that consumes XML from the proxy service, transforms 

it and renders it to the page. 

 Intranet webpart: inherits from the same component as the website server control, just 

renders it as a webpart. 

 Native app: again, consume web service and perform simple transformation. 

 

  



 SharePoint 2016 for Web Content Management 

Microsoft consolidates its position as a main stream Web Content Management (WCM) player 

It’s all about to change 

Sometime in July 2012, Microsoft released the public beta of the next generation of SharePoint and 

Office technology, code-named ‘Wave 15’ and then to be released formally as ‘SharePoint 2013’. 

Having had a chance to examine the new product since February of this year our tech Team found 

themselves barely able to contain their excitement. The Microsoft SharePoint team has invested heavily 

in the WCM feature set as it continues to move deeper into the main stream WCM space. Until now 

organizations have used SharePoint as a WCM platform based on the ‘Unified Platform’ story with 

increased efficiencies and cost reduction to be found by running a single platform. There was always 

an expectation that organizations would need to make additional investments in order to customise 

SharePoint in a public facing web scenario or deal with feature limitation when it came to WCM. Let 

me assure you this is all about to change in a big and positive way! 

Microsoft have listened  

The SharePoint team has clearly listened hard to the market and their customers and has plugged the 

gaps in the platforms architecture to provide the services and features needed to run a large public 

dot com site. With one of the largest ecosystems around, SharePoint is now capable of integrating 

with analytics and Customer Experience Management (CXM) vendors such as Webtrends, as well as a 

host of other commerce providers. Microsoft has often be criticised over the years for not taking into 

account market feedback into future products releases and on occasions releasing products that could 

be perceived as not quite ready for the market, but to use an analogy SharePoint 2013 looks to be 

much more like Windows 7 than Windows Vista. 

A winner in the WCM space 

The combination of the enhanced features and easy integration makes a compelling story for 

SharePoint in the WCM space; a story that competing vendors really should start listening to. The proof 

will be in the real-world application of course, but don’t be surprised if SharePoint starts hitting that 

top-right Gartner Magic Quadrant for Web Content Management; watch out OpenText, Autonomy, 

Oracle, SDL, SiteCore and FatWire. 

Improved WCM features 

I’m looking forward to writing a series of short articles that will explain in depth the eight key feature 

areas that will make SharePoint a very serious player in the WCM space. For anyone like me that can’t 

wait to find out here is a brief overview of the new WCM features available: 

http://sharepoint.webtrends.com/


 Search Engine Optimisation (SEO) tools – On page SEO tools, automatic site-map creation and 

optimised HTML 

 URL control and multi-lingual/localisation management 

 Improved on page content management and content aggregation 

 Enhanced mobility and multi-channel management 

 Flexible meta-data driven Information Architecture (IA) 

 Search based user experiences (using FAST technology that is now fully integrated) 

 Catalogue management 

 Integrations with Independent Solution Vendors (ISVs) 

 Watch out for my next article, coming soon… 

Excited to know more about SharePoint 2016 and what its wonderful possibilities can do for your 

organization? Please allow our always available Business Consultant to come and visit you to take 

you through this wonderful transition. Attend one of our free . 

  



 Usability testing for successful SharePoint implementations 

Usability testing – a keystone in successful SharePoint implementations 

Working for a company that puts a heavy focus on user-centerd design, and as a business analyst, my 

workshops rely heavily on user interaction and user-driven requirements. It is all fine and well to state 

that your solution focuses on the user’s problems and is designed for them, but how can you measure 

its success unless they are the ones who test it? 

Why is usability testing so important?  

Consider this statement: usability testing measures the usability, or ease of use, of a specific object or 

set of objects.  

How do you decide how easy a system is to use? This point demonstrates how many SharePoint 

implementations can go wrong. If you rely solely on the developers and testers to put your solution 

through its paces, of course they will discover fundamental issues and bugs relating to the functionality 

or look and feel of it. What they won’t discover is perhaps the complexity of achieving certain pieces 

of functionality. When I come up with a requirement to be able to create a site using a custom template 

that the users have helped me design, when it comes down to using it, my knowledge of SharePoint 

allows me to do it with ease. If it is not as simple as one or two clicks, will user’s get frustrated with it, 

however? Will they go back to using templates that aren’t really what they need? This is exactly why 

usability testing is so important. 

Not only is it fundamental in measuring the success of your solution in terms of ease of use, but the 

earlier you can get actual users involved with the system, the better (and quicker) the uptake will be 

within the organization. It is one of the key steps in your user adoption plan. If users feel comfortable 

with the new system, the likelihood is that the change will be a much smoother process. You will then 

also have a sample of users within the organisation who would be your ‘champions’ for SharePoint. 

This is also vitally important as it helps to drive the change further down into the organisation.  

User Acceptance Testing 

Ok, so you now understand the relevance and importance of usability testing but what is the real 

expectation when a solution is handed over to a client? Often, it is the case that developers or vendors 

of SharePoint solutions dedicate a portion at the end of a project to User Acceptance Testing (UAT). It 

is in this phase that users get their first glimpse of their shiny new SharePoint solution. The initial 

excitement comes in when they see how nice it looks, if there is branding included. The next thing they 

notice is how they go about using it. It is at this point that consultants or business analysts observe 

the user engagement with the system. 



Unfortunately, at this point it is almost too late. Asking questions like; “How long did it take to figure 

something out? How long did it take to find what they needed? Did they use the search bar or the 

navigation?” should guide the consultants in their thinking of how to really design something that is 

fit-for-purpose and easy to use prior to it being built; for this reason, usability testing needs to be 

carried out on a prototype of some description in order to make sure the final solution is really what 

the users need. This can be carried out using wireframes, site maps, navigation samples, html 

prototypes etc. All of these deliverables should go through usability testing in order to reduce the risk 

of a solution that is not fit-for-purpose. It actually saves a lot of time and money in the long run if you 

catch design flaws early rather than having to redesign and build whole solutions.  

SharePoint training 

The final point to consider is more of a question of users’ technical ability in SharePoint. More often than 

not, especially with SharePoint, after a user-designed solution is built, clients are handed the solution and 

left to work out how to configure and set up the solution themselves. Without any guidance on some 

basic SharePoint principles, the user will get frustrated easily and give up and you will have lost the 

engagement battle before even really getting off the ground. 

So in terms of attacking the issue of usability testing in SharePoint specifically, I would always recommend 

that the users take a foundation SharePoint course or some form of training on how to use SharePoint at 

a basic level. This will inform their movements around a site and will let them test the more complicated 

custom features without getting stuck on the basic principles. This will significantly benefit both the 

vendor and client; the client will feel empowered and the vendor will get valuable feedback that they can 

work with. Taking all of this into consideration, it is safe to say that if usability testing (not just in 

SharePoint) is carried out during various stages of the product development, it really becomes a keystone 

in a successful SharePoint implementation. 

  



 

12. Infotouch’s Solutions for Collaboration 

 Driving Collaboration with a SharePoint Intranet 

Following a period of sustained growth, expansion into new territories or countries and sometimes 

new acquisitions, many organizations recognize the need for a corporate-wide intranet to keep 

their  employees fully informed about the business and provide a single platform to enable content 

sharing, document management, enterprise search and employee self-service. 

  

Delivering a truly global solution 

“The global managements desire for a single intranet that would span all of the companies and allow 

managers to keep employees fully informed about the business,” Additionally in addition to providing 

the platform for internal communications, the new intranet platforms are expected to  deliver a range 

of service and capabilities including controlled access to information, news and information about 

corporate branding and product/service lines, a central directory of all employees, blogs and 

discussion groups.” 

Addressing these expectations in routine, and to drive a great user experience, Infotouch adopts a 

User Centered Design philosophy and multi-stage process in which the needs, wants and limitations 

of the end users are given extensive attention through analysis and validity testing at each stage of 

the design process.  

Many of our projects are now live, and in many cases but under continuous enhancement as new 

services, features, enhancements are brought on-line. Our client’s recognize that their intranet is 

delivering the goods. Infotouch’s goals is that our clients achieve their goal of building a common 

culture across their offices and organizations. They further acknowledge that Partnering with Infotouch 

has been a very positive experience. Our staff works well with our clients internal teams, and possess 

high levels of expertise and experience to deliver the solution that our clients need. 

Delivering Business Benefit  

A truly global corporate intranet shall play a major role in keeping all the employees informed and 

educated on the company and its business interests throughout the geographies the company 



operates.  In addition to providing a single platform for the dissemination of company information, 

the intranet encourages the adoption of a single, worldwide culture and image and is an invaluable 

resource for the sharing of information between staff, leading to increased productivity and a more 

effective and efficient operation. 

  



 Keeping senior executives up to date with key information while 
they are on the go with a Mobile application 

Organizations today recognize the importance of technology and strive to present information to key 

stake holders in new and innovative ways. They need a way to provide Sr Executives and Management 

with ways to share information and interact with digital environments to increase effectiveness and 

decision-making. 

  

Designing a mobile device to present information from 

enterprise platforms  

Through a structured engagement process Infotouch identifies a most suitable way to surface the key 

information Via a mobile device. As enterprise clients commonly utilize Microsoft SharePoint heavily,  

the most viable solution normally is to integrate the mobile application with the SharePoint 

infrastructure and surface the information and data from SharePoint directly to the tablet device. 

Once the data is available to the mobile device it is transformed into a meaningful dashboard easily 

consumable by end users and designed in such a way that it retained the corporate look and feel. 

Key information literally at your fingertips 

The new mobile applications keeps the senior management team up-to-date with facts and 

information. It enables them to communicate on-the-go and ultimately make better, more 

informed decisions with the vital information at their fingertips. 

  

 

 

  

 

  



 Promoting eServices via a mobile applications 

Many organizations have their Public facing websites generate a lot of Visitor information historically 

or gained in person.  Whilst these still prove successful information channels, the organizations  

require a mobile application to provide an alternative (and quicker) way to enable mobile access 

without having to fully mobile optimize their public facing website.  

  

Building a cross device mobile experience  

Parker Jewish engaged with Infotouch to design and develop a mobile application suitable for a 

range of mobile and tablet devices that met all of the Institute’s application requirements. Following 

a series of interactive discovery workshops with the Institute’s business and technical teams, and 

Infotouch’s mobile experts, Infotouch delivered two rounds of mobile application designs, and using 

content provided by the Institute, successfully configured the application pages.  

The Parker Jewish Institute mobile application is now publically used and allows visitors to learn 

about their programs and services, and access services online 24 hours a day, 7 days a week.  

Increasing service awareness though a mobile channel 

"Infotouch have delivered a fantastic mobile app for the Institute which allows users to have access 

to our information and services any time of the day, from any location and on any device” Vincent 

Villany, Director of Information Services, Parker Jewish Institute. 

The new mobile application enables Parker Jewish to increase awareness around its services and care 

to anyone with a smart phone or tablet device pushing the boundaries of digital marketing and 

ensuring that The Parker Jewish Institute is seen as a leader in its field. 

  



 Intranet Collaborations – IPR connect 

These days many organizations have multiple SharePoint sites serving operational centers, branches, 

associates, programs and other business throughout the world. These organizations recognize the 

need for a very efficient information architecture to enable users to navigate through multiple portals 

and rapidly access and share content. With so many sites it becomes challenging to navigate and find 

information across the entire infrastructure. This is one of the most common pain area of IT or 

corporate communications manager.  

  

A solution to enhance the usability of IPR connect 

Infotouch addresses these requirements by analyzing the existing intranet infrastructure and 

information architecture and then analyzing the key changes to be effected to meet the needs of end 

users. This included richer taxonomy and terms management, deeper enterprise wide search 

configuration and a global navigation solution to allow users to navigate across site collections. 

By providing a range of consulting services, including User Experience technical consulting and 

development services, Infotouch Teams are able to design, build and rollout the proposed changes 

across the production environment to a global user base. In an on-going development process a 

SharePoint-based Communications and Information Management platform is deployed, which 

provides collaboration capabilities, document management solution, business intelligence and process 

automation through a well-designed and highly useable integrated 

Simplifying the User Experience 

Intranets have moved on from simple document stores, corporate message broadcasters and a place 

to search for a person’s extension. A fully integrated and optimized Intranet Portal can best 

demonstrated the enhanced capabilities and requirements from todays Intranets, where one can see 

benefits of a well-designed and maintained Global SharePoint solution, with the most prevalent being 

the time savings it delivers back to end users.  



 Cutting edge Intranet Solutions 

Many clients today can identify the need for a new internal web solution that represents their growing 

versatile brand image and unique products and solutions. This has to focus on optimizing internal 

employee communication, so that the intranet portal would incorporate cutting edge functionalities 

for browser based interaction and communications 

  

Focusing on business requirements to ensure a smooth build 

process  

Infotouch’s has a unique design and user interface capabilities and through the implementation of 

SharePoint, we develop a collaborative tool which enables users to manage and control the many high 

resolution images that your organization may be using.  

We can provide you a solution that delivers content management features including centrally managed 

lists for efficient contact management, user-controlled alerts to help users stay in touch with changes, 

departmental calendars for collaboration on employee’s movements and document management 

capabilities for the sharing and management of information. Message boards and wikis are used for 

interdepartmental communications, all encapsulated by a customized interface and cutting edge 

graphic design. 

Intranet Portals enhances collaboration  

Infotouch offers striking new interactive site interfaces, optimizing the client’s internal communications 

network. By utilizing wiki functionality, we can help your organizations to provide your employees with 

a mechanism for ‘open editing’ and ‘shared ownership’ of collective content. And through blog 

functionality, a tool for the publication can be provided for an up-to-date commentary and news. 

  



13. Extranet increases Client Services 

Client satisfaction and gaining competitive advantages using innovative solutions is a key focus and 

fundamental to organizations growth strategy. Through the development of a secure client site, the 

organizations can now provide clients with the ability to access critical portfolio information at any 

time from any location.  

  

Delivering a secure Extranet environment to high profile 

customers 

Infotouch’s clients, include Enterprise, Governmental and Fortune 500 companies as well as leading 

financial organizations and SME companies. These clients needed instant access to their portfolio 

information from anywhere around the world. This need dictated the requirement for a secure client 

website, a central portal which would provide them with easy instant access to their personal 

information. A client typically tracks their portfolio as part of their day to day trading activities, and the 

key to successful trading is access to real-time information, providing the ability to manage their 

investments and act immediately from wherever they are.  

SharePoint is the solution that Infotouch uses to provide its clients with their extranet solution, 

integrating key security, administration, and search and document management functionality. The 

solution provides permissions management functionality for security controlled access, document 

management capabilities for the safe storage and management of vital information and User 

management capabilities including viewing, sorting, filtering, searching, importing, exporting and 

updating of data. 

Providing a superior customer experience 

Our clients has significantly enhanced their client service and satisfaction by providing customers with 

access to real-time portfolio information through a shared branded workspace. This in turn has 

significantly enhanced communication and collaboration within its internal and external network.    



14. Mobile Apps 

 Embracing the world of mobile technology to drive business value 

Mobile applications are the future. Having an ‘app’ means your business can be easily accessible 

to users at any time, from anywhere and on any platform or device. Mobile and tablet devices 

can make you more efficient, help grow your revenues and keep you one step ahead of the 

competition. 

  

 Building mobile applications on world class technology 

By utilizing a broad set of Microsoft enterprise technologies including SharePoint Windows Azure along with 

client devices such as Windows 8, phones, tablets and desktops we can build applications for your business 

and distribute them to your workforce through secure, on premise or hosted App stores: 

Business Intelligence 

Build an app that can tap into simple spreadsheet data or complex back-office systems like SharePoint and 

SQL server. Your users will be able to make better decisions, faster, with interactive and dynamic views into 

business critical information directly on their mobile device. 

Collaboration 

Empower your employees to be productive even when they’re out of the office. Develop apps that mobilise 

everything from expense reporting and time-off approvals to complete project management. With mobile 

and tablet devices, managing day-to-day business tasks can be quick and simple. 

Field Sales 

Optimise your mobile workforce with apps that integrate with your existing backend infrastructure or refresh 

an outdated workflow. You can build rich applications to extend order entry, payment processing, customer 

service and help desk systems directly to your workforce in the field. 

 

 



Training and Development 

Develop apps that deliver rich media content to your employees. Use tablets to train employees or sales 

channels, communicate important company-wide announcements, or demonstrate your company’s latest 

innovation to customers or colleagues on the road. Mobile and tablet devices can make you more efficient, 

help grow your revenues and keep you one step ahead of the competition. 

 Infotouch are experts at building “Enterprise Applications” 

Infotouch are experts at building cross platform and Microsoft based mobile and tablet applications for the 

enterprise. We offer a full service solution for designing and building cutting-edge solutions including native 

mobile and tablet applications, cross platform mobile solutions and responsive web development.  

Our consultants will work with you to plan, design and build your new application and then ensure you can 

distribute it to your employees via a private app store. 

 


